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9:30a – 10:30a 

 

Discussion Item Presenter Action/Result 
1. Mental Health First Aid promotion 

a. Phase 1 campaign 
b. Subcommittee? 

  

2. Determine campaign target audience(s) 
and key characteristics.   

3. Who are groups that influence priority 
audience?   

4. What is the overall campaign goal?   

5. What are the key objectives? 
 
 
 
 

 
 

  

6. Product 
a. What is the product or behavior we 

are asking the target audience to 
adopt? 

b. What are the key benefits the target 
audience would receive from adopting 
the product? 

c. What is the competition for our 
product in the target audience’s eyes? 

d. How is your product different from 
and better than the competition? 

  

7. Price 
a. What are the costs or other barriers 

that the target audience associates 
with the product? 

b. How can we minimize the costs or 
remove the barriers? 

  

8. Place 
a. What are the places and times in 

which the target audience makes 
decisions about engaging in the 
desired behavior? 
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b. Where do target audience members 
spend much of their time (e.g. socially, 
professionally, media)?  

c. What distribution systems will be most 
efficient for reaching target audience 
members? 

d. Are there structural/environmental 
changes that could help enable the 
behavior? 

9. Promotion 
a. Which communication channels do 

target audience members pay the 
most attention to and trust the most? 

b. What promotional techniques best fit 
your message? 

c. Who are the most credible 
spokespeople to address your target 
audience? 

  

10. Publics 
a. Who are the people or groups, in 

addition to your priority audience(s), 
outside our organization that we need 
to address for our program to be 
successful? 

b. Who are the people or groups inside 
our organization who support the 
need for our program to be 
successful? 

  

11. Partnership 
a. Which are the most promising 

organizations to join forces with for 
the social marketing program? 

  

12. Policy 
a. What types of policies (organizational 

or governmental) could you address in 
your social marketing program? 

  

13. Purse Strings 
a. From which organizations could you 

seek further funding? 
  

Next Meeting Discussion 

  
 


